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Oral cancer impact01
๏Oral cancer accounts for 4% of all cancers worldwide.
๏Combined with pharyngeal  cancer, it is the 6th most common cancer.
๏It is a serious and growing public health problem.
๏The worldwide incidence is estimated at 275,000-300,000 new cases per year
๏In Europe, it is 3 times more common in men than in women.

Estimated age-standardised incidence rate for lip and oral cancer in the World (both sexes). Data 2018. International Agency for Research on Cancer. Globocan. WHO



Oral cancer in Spain02
๏The incidence of oral cancer in Spain is 4,7/100.000 inhabitants, within EU 

average.
๏The incidence is 3 times higher in men.
๏Epidemiological surveillance is essential as an increase in cases has been 

detected in our country (aging population, improved early detection 
techniques, etc.).
๏It is estimated that only 25-30% of oral cancers in Spain are detected early.
๏Survival at 5 years is around 50%.

Oral cancer in Spain (Data from the Spanish Society of Medical Oncology, 2020)
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03
Starting point

Diagnostic delay in oral cancer

The so-called "patient interval" is by far the longest of the whole process, accounting for 43% of the total 
time.

Patient interval
(Md=80.3 days)

First signs or 
symptoms

First contact 
with primary 

care

Primary care 
refers to a 
specialist

Diagnosis Start of 
treatment

Primary care referal interval
(Md=15.8 days)

Diagnostic interval
(Md=48 days)

Total interval
(Md=187 days)

Influencing factors: 
Social determinants
Misinterpretation of signs
Fear
Socio-educational level

Varela-Centelles P, Seoane J, Lopez-Cedrun JL, Fernandez-Sanroman J, García-Martin JM, Takkouche B, Alvarez-Novoa
Seoane-Romero JM. The length of patient and primary care time interval in the pathways to treatment in
symptomatic oral cancer. A quantitative systematic review. Clin Otolaryngol. 2018; 43:164-171
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Type of campaigns and objectives

Educational campaigns.

Focused on promoting knowledge 
and attitudes towards oral cancer 
with the aim of increasing early 
diagnosis and improving prognosis. 

Inform and Educate

Early detection

Refer 
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Campaigns structure

Are based on 3 pillars:

ONLINE TRAINING 
FOR DENTISTS

1

2

3

SPECIFIC
PLATFORM

ORAL CANCER
CHECK-UP 
MONTH

Campaigns partner

Spanish Society of 
Oral Medicine

Spanish Society of 
Oral Surgery

Spanish Society of 
Maxillofacial 

Surgery

Spanish Cancer 
Association

General Council of 
Pharmacists
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5 Campaigns between 2007 and 2021

2009 20182007 2011 2021
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How? The organization of the campaigns

4 actors and 1 promoter

The public

Dentists

National Health 
System

Pharmacies

Promoter
The media



03
How? Oral cancer check-up Month 

Campaigns 
organised

15.000 pharmacies
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03
Campaign contents  

2 types of contents are available:

To the general public To dentists 
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Campaign contents  To the general public

Information 
sheets 

Video: reduces the 
risk of  oral cancer

Oral cancer: did 
you know? 

Eat healthy, 
prevent oral 

cancer

Video: self-screening 
for  oral cancer

Real patients 
testimonials Infographics
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Campaign contents  To the general public
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03
Campaign contents  To the general public

Check your risk
By answering a few quick questions you can find out your 

risk immediately. This information is for guidance only, 
and in no way replaces a definitive diagnosis by a 

professional.

Your risk level

LOW HIGH

RISK

YOUR RISK FACTORS

AGE

SUN EXPOSURE

UNSAFE SEXUAL PRACTICES
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Campaign contents  To dentists 

Book Oral
Cancer for 

dentists
Oral biopsy

Prevention and 
management of patients 

with oral cancer

Oral cancer 
prevention guide

Early diagnosis of 
oral cancer Campaign display



04 Main results
Results of the 2021 campaign

430.000 people have had access to general information
45.000 people have visited the oral cancer platform

The campaign cost: 60.000 euros  

Patients attended 
clinical consultations

Visited the dentist in 
the last year

Heard about oral 
cancer

Were aware of the link 
between diet and oral 

cancer

Were aware that a 
long-standing ulcer is a 

warning sign

Volunteer dentists 
participated

Routinely explored 
tongue and oral 

mucosa
Informed patients about 

smoking habits
Reported on diet 
and oral cancer

Oral lesions were 
detected, 42 required 
biopsy and follow up 

15,000 55% 67% 12% 64%

2,300 92% 96% 53% 475



05 Limitations

Patients still find it difficult to use health services in a preventive manner and to consider the 
dentist as a fundamental reference in the early detection of oral cancer. 

It is difficult to convince dentists of the importance of taking part in these campaigns. The 
number of participants is 5% of the total number of Spanish dentists, and this figure has 
remained stable since 2007.

It is not easy to convince the Ministry of Health of the importance of its synergistic collaboration 
in these campaigns.

PATIENTS DENTISTS MINISTRY 
OF HEALTH

Early detection

Commitment

Involvement



Despite all the difficulties, the Spanish Dental Council firmly 
believes in the importance of our Organization in promoting 

health. We unreservedly support any action or campaign aimed at 
a global and integral approach to health. This is part of our mission 

and vision.

Thanks
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